IMAGE FILE 



HR 


Sf: 

HMI 

■Mk 

$ 5 fI ft: J ;\v. ifrfvfe.'V^: ■ H 




' ‘ ftC ■'VV^v.' 

v-7 r »:J^. £ Kv:*: V.\>f.if' € v 

■,-; ■ v f i' K -y : i (VjV r'.'K’jf,' '. '■ 1 ■ r -^v ' 

! X-f 1/&VCC ;>'.{fVj(; V& 


iMjl 


L 


A Journal from the Curt Teich Postcard Archives, Lake County Discovery Museum VOLUME 14 NUMBER 2 2005 


EVIL GAME OR WHOLE¬ 
SOME SPORT? 

Either Way, Football 
Postcards Score Big 

BOOK REVIEW: 
Motorcycling Through 
History During the Golden 
Age of Postcards 

CATALOGING NOTES 

INDICIA: Recent 
Publications 
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GENERAL INFORMATION 


The Lake County Discovery Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and geog¬ 
raphy of Lake County, Illinois from its earliest known inhabitants to the 
present. The Curt Teich Postcard Archives is a section of the Museum, 
devoted to the preservation and interpretation of the postcard format of 
visual information and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives includes pho¬ 
tographs and postcards of subjects related to North American twentieth 
century culture. 



The Lake County Discovery Museum is a department of 
the Lake County Forest Preserve^, 


Location About 40 miles northwest of Chicago in the 
Lakewood Forest Preserve. 

Route 1 76 and Fairfield Road 
Wauconda, Illinois 60084 (847) 968-3400 

(847) 968-3381 Curt Teich Postcard Archives 

Fax (847) 526-1545 


Archives Building 

Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Archives and Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Lake County Monday - Friday by appointment. 

Archives www.teicharchives.org 

Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 

Sunday 1:00 p.m. to 4:30 p.m. Morning hours are reserved 
for school tours. The permanent exhibit of the Curt Teich 
Archives "Bringing the World Home" is on view during 
gallery hours. 

www.lakecountydiscoverymuseum.org 

Admission $5.50 for adults, $2.75 for students. Tuesdays are $2.75 for 
adults and children are free. Admission is always free for 
Friends of the Lake County Discovery Museum. 



An indoor linkup of Bill Brennan's Warriors in 1908 Brennan (standing on right) coached for St. John's University in Collegevilie, Minnesota in 1908 and 1909. Today the team is 
known as the Johnnies. Postcard courtesy ttf the author. 


JOIN US " 

The Curt Teich Postcards Archives needs your support to maintain quali¬ 
ty preservation of its collections. 

Your membership in the Friends of the Lake County Discovery Museum 
will help provide professional staff to care for the Archives, will aid in the 
ongoing effort to preserve the arlifacts, and will help support methods of 
bringing this unique material to the public through exhibit, publications, 
and research services. 

The Curt Teich Archives at the Lake County Discovery Museum is a valu¬ 
able resource of historically significant photographs; images that tell the 
history of the twentieth century. 

Enroll now as a member of the Friends of the Lake County Discovery 
Museum. 


Annual Membership: 


Individual 

$ 

30.00 

Individual - Two Years 

$ 

55.00 

Family 

$ 

45.00 

Family - Two Years 

$ 

85.00 

Institution/Croup 

$ 

40.00 

Family Plus 

$ 

75.00 

Discovery Circle 

$ 

150.00 

Mastodon Club 

$ 

500.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, a 10% discount in the Museum store, a 10% dis¬ 
count on Teich Archives research services, and a 10% discount on book and 
postcard reproduction sales. 








TED COX, Coach. STATE CHAMPIONS 1924—1925, MATT NELSON, Capt. 



River Falls Normal School, founded in 1874 in River Falls, Wisconsin, was established as a state school for training teachers The Falcons first recorded football game was in 1895, 
but there was no formal schedule for games until 1911. The team was undefeated for the season in both 1924 and 1925. Curt Teich Archives A107450 1926. 


EVIL GAME OR WHOLESOME SPORT? 

EITHER WAY, FOOTBALL POSTCARDS SCORE BIG 

By Tedd Levy 


As a game, versions of football have a 
long, rough and tumble history. Although 
kicking and running with a ball has been 
a playful pastime around the world for 
thousands of years, the American game 
can be traced to the 1840s when Yale 
undergraduates competed against each 
other by kicking and running with a 
round ball enclosed in a leather bag. But 
because so much fighting and rioting took 
place, the faculty put an end to the annu¬ 
al event. 

The start of American football is cited by 
historians as occurring on November 6, 
1869 in New Brunswick, New Jersey, 
when Princeton lost to home team 
Rutgers, 6 to 4. The game was similar to 
soccer or rugby and featured 25 players 
on each team, a number that over several 
years was reduced to 20, then 15 and 
finally to 11 players. 

In 1873 representatives from Yale, 
Columbia, Princeton, and Rutgers met in 
New York City to adopt standardized 
rules. They agreed that there would be 
eleven players on a team and that there 
would be specific positions for the play¬ 
ers. Not everyone was pleased with the 


results and some complained that the 
game was too much like soccer. As a 
result, another meeting was held three 
years later in Springfield, Massachusetts, 
further adjustments gave way to rugby 
type rules, and they formed the 
Intercollegiate Athletic Association of the 
United States. 

In any event, whether the emphasis was 
on soccer or rugby, many educators 
strongly opposed the game. None more 
so than President Charles W. Eliot of 
Harvard. In his annual reports to the 
trustees, he repeatedly concluded that 
football was "brutal, demoralizing to play¬ 
ers and to spectators, and extremely dan¬ 
gerous." And, while he succeeded in pro¬ 
hibiting the game at Harvard for a while, 
it eventually was restored and attracted 
large crowds of spectators. 

Walter Camp, Yale football coach, could 
reliably be counted on to oppose 
President Eliot and waged a campaign to 
promote football as wholesome and 
healthy. The effectiveness of his effort is 
clearly evident with the decisive endorse¬ 
ment supporting the game that appeared 
in A Cyclopedia of Education. 


"Football is an admirable form of all¬ 
round developing exercise" the entry 



The first football uniforms were worn in a game 
between Harvard and Tufts in 1875 By the 1890s, 
the sporting goods industry was providing special 
footballs and uniforms. This young man is outfitted 
in football trousers, invented in 1904, with knee and 
thigh pads but no shoulder pads Postcard courtesy of 
the author. Ca. 1910. 

















Hy the? early part of the 1900s, college 
football was firmly entrenched as one of 
the most popular American sports. Even 
today, the names of many early coaches 
and players remain well known and 
honored sports idols — Walter Camp, 
Pnp Warner, Jim Thorpe, Red Grange, 
Knute Rockne, John William Heisman, 
and many others. (3) 


While some still may not see football as 
the most healthy and wholesome game, 


Bowen Lightweight Football Team , 7974, with several players nicely outfitted in leather helmets Postcard courtesy 
of the author. 


postcards having "football" in their title 
or description compared to over 450 
postcards having "baseball" in their title 
or description, a better than two lo one 
ratio for baseball. On other days, the 
results showed an even higher number 
of baseball compared to football post¬ 
cards, sometimes as much as six or 
seven baseball for one football postcard. 
Very few pre-1920 postcards seem to be 
available showing notable players, 
teams, or games and when they do 
come on the market, they may com¬ 
mand significant premiums. Clearly, 
football postcards are less available, 
more difficult to obtain, and currently 
appear to be a less fashionable col¬ 
lectible category. 


Given the popularity of the sport, col¬ 
lecting football postcards seems to be 
overlooked. Most are set in stadiums, 
and there are many more professional 
or big college teams than any other cat¬ 
egory. As with other sport related post¬ 
cards, unidentified amateur real photo 
postcards of individual players or posed 
teams are relatively common. Comic 
football scenes are frequently linen post¬ 
cards, dating from the 1930s through 
the 1950s, Collectors looking for the 
neglected topic of football postcards will 
certainly score a touchdown. 


NOTES 

(1) A Cyclopedia of Education, Paul 
Monroe, ed. (NY; Macmillan C o., 

1911) p. 633. 

(2) The waltercamp.org website is dedi¬ 
cated to advancing intercollegiate foot¬ 
ball and promoting the values exempli¬ 
fied by Walter Camp as the 

"Father of American Fool ball, 11 

(3) Facts & Dates of American Sports, 
Gorton Carruth and Eugene Ehrlich 
(NY: Harper & Row) 1988. □ 


The "Little Sr. Football Team " poses on the field for this 7 908 postcard Postcard courtesy of the author. 


stated, 'Involving as it does, running, 
jumping, dodging, pushing, and strug¬ 
gling up and down the field. It develops 
strengths, speed, endurance, agility 
quick perception, and rapid decision, in 
a larger measure than any other sport." 


evolving rules, competent referees, pro¬ 
tective equipment, and thoughtful train¬ 
ing programs have reduced many of lhe 
ll evir aspects that early opponents saw in 
the sport. Ii remains one of the nation's 
most popular extravaganzas. 


And, i! not only does alt these good 
physical things, the article continued, 
"The moral qualities developed through 
participation in football are no less valu¬ 
able. The many evils that have been 
associated with the game of football are 
not inherent in the game; they are all 
susceptible to elimination." 

The statement concluded by stating 
that "If those in charge of nur educa¬ 
tional instil Li lions will accept the 
responsibility which rests upon them 
for proper supervision, American foot¬ 
ball under favorable condition is one of 
the most valuable agents for the all¬ 
round physical, moral, and social 
development of American boys and 
young men." (1) 

Camp (1859-1925) is commonly known 
as the "father of American football." 

He graduated from Yale in 1880 and 
returned to serve as football coach from 
1888-1914. He is credited with many 
innovations int luding reducing the team 
from fifteen to eleven players, calling 
signals, the quarter-back position, the 
systems of yards and downs, the scrim¬ 
mage line, the forward pass, numerous 
rules which regularized the game, edit- 
ing every American football ruloboak 
until his death in 1925, and beginning 
the practice of having All-American col¬ 
lege teams. (2) 


Postcard view of the Mooseheart football team 
Mooseheart Is a home and school for children in need 
founded in 1913 by the Loyal Order of Moose. It is 
located in Illinois on the Lincoln Highway between 
Aurora and Batavia Curt Teich Archives B7523. Ca 


A search of postcards on ebay over sev¬ 
eral days resulted in locating some 200 
















Sullivan High School Football Team, Sullivan, Illinois. On the back of the postcard, the sender declares, "Here are the 
boys that are going to beat you." Postcard courtesy of the author. Ca. 1910 


Tedd Levy collects public school postcards 
and other ephemera, of which football 
and other sports are a favored sub-catego¬ 
ry. He welcomes information leading to 
additions to his collection and can be 
reached at: RO. Box 20, Old Saybrook, 

CT 06475 or Teddlevy@aol.com. 

Article first published in Postcard Collector, 

September 2004. Reprinted with permission. 


How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

ADVERTISING, Sports, sporting goods 
PORTRAITS/Sports figures 


Sweetness 

Sweetness: The Walter Payton Story is the 
first-ever museum exhibition about the 
extraordinary life and achievements of 
football legend Walter Payton. The exhi¬ 
bition is presented by the Lake County 
Discovery Museum and the Walter and 
Connie Payton Foundation. 

Sweetness features sports memorabilia 
and Payton's personal mementos from his 
formative years in Mississippi, and his 
time spent making football history with 
the Chicago Bears. Professional photogra¬ 
phers share their best images of Payton 
on and off the field in the exhibit, A 
Pictures is Worth a Thousand Yards: Sports 
Photography of Walter Payton. 

"Sweetness," as he was reverently called, 
needs no introduction for most football 
fans. Payton's dedication to the sport, 
mischievous personality, and generous 
philanthropic work earned him a place in 
both hearts and history. 



SPORTS/Baseball 
SPO RTS/Football 


For exhibition hours and prices, visit 
www.LakeCountyDiscoveryMuseum.org. 

□ 


A very preppy looking group in their varsity sweaters. Even in 1906 when this postcard was issued, it is difficult to 
distinguish between football and rugby. Postcard courtesy of the author. 


Why More Football 
Postcards Than 
Baseball 
Postcards? 

Vintage postcards relating to baseball 
greatly outnumber those relating to foot¬ 
ball because of the way the two games 
developed in the United States. Both 
games developed by fits and starts over 
the course of many years, but baseball's 
origins are earlier than football's, and 
the game became professional more 
quickly. 

In the first decades of the nineteenth 
century, towns and neighborhoods 
organized baseball clubs and teams. 

The first recorded game was played 
between Alexander Cartwright's Knick- 
bockers and the New York Baseball 
Club in 1846. The National Association 
of Baseball Players was formed in 1858, 
the first organized baseball league. And 
by the late 1860s, teams were charging 
admission to cover the expenses of put¬ 
ting on the games. In 1869, the 
Cincinnati Red Stockings became the 
first completely professional team. 

By contrast, football started later and 
stayed in the arena of collegiate sports 
much longer. In 1869, the same year 
that the Cincinnati Red Stockings organ¬ 
ized, the first recorded college football 
game was played between Princeton 
and Rutgers. Modern football developed 
from this year, but baseball already had 
several decades under its belt. It wasn't 
until the 1890s that anyone was openly 
paid to play the game of football. In 
1896, the Allegheny Athletic Club 
became the first all-pro team - almost 
thirty years after baseball. 

The overwhelming number of early 
football postcards are related in some 
way to high school and college teams 
and stadiums, and not to professional 
football teams. Many football team 
group shots were produced in extremely 
small quantities as real photo postcards, 
and not by postcard printing houses. 

Just the sheer fact that far fewer football 
team cards were produced causes them 
to be a rare find today. 

Fan affiliation to football teams in the 
late nineteenth and early twentieth cen¬ 
turies was largely associated with school 
affiliation. Consequently, the football- 
related postcards produced in the early 
part of the century more typically show 
a school stadium, and were not pro¬ 
duced to promote the team per se. By 
contrast, baseball was all about promo¬ 
tion in the early years. Team owners 
and promoters had to get the fans to 
the games, and postcards, which are an 
early form of direct mail advertising, 
helped them do that. □ 
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German postcard showing Santa riding on a motorcycle with his little passenger enjoying the jaunt in a forecar. Curt 
Teich Archives BB389. Ca 1909 

By Jess Smith 


Hooker, Jerry S., Motorcycling Through 
History During the Golden Age of 
Postcards. Walled Lake, Ml: Motorcycle 
Memories, 2004. 252 pages: illustrated. 
ISBN: 0-9748608-0-8, $39.95. 

This book was a labor of love for its 
author, as most self-published titles are. 

Mr. Hooker acknowledges that while 
building his collection of motorcycle post¬ 
cards, a book was not part of a grand 
plan; it just came about in the interest of 
sharing what he has acquired (postcards 
and knowledge). The main subject is 
motorcycles during the "Golden Age" of 
postcards - 1898 to 1918, but the materi¬ 
al extends through the first third of the 
twentieth century. Additional caveats sug¬ 
gest that this is not an exhaustive collec¬ 
tion on the subject, nor is it a guide or 
how-to on collecting. He suggests there 
are better texts for learning about deltiolo- 
gy (postcard collecting), though he does 
provide some general information about 


pricing and where to get started as well as 
hints as to what may make a card more 
valuable, such as crossover subjects like 
Santa Claus on a motorcycle. 

Beyond the four-page introduction, the 
balance of the text is in the form of 
extended captions for each card, with 
each page showing three cards. Eight 
chapters divide the general subject of 
motorcycles into: American Cycles, 
European Cycles, Racing, Sidecars, 
Advertising, Holidays, Military, and 
Humorous. 

The majority of the cards in the book are 
real photo cards, likely not mass pro- 
duced. This type of card, by its very 
nature, is rare, since not many of each 
scene were made (if even more than 
one). That rarity usually translates to high¬ 
er value for the postcard collector. 

But the real photo card provides a second 
bonus for the researcher of motorcycle 


history. The clear photo content provides 
much more information than a retouched, 
screened, mass-produced image. 

However, I found the squiggly black and 
white border that the author used to sur¬ 
round every image very distracting and 
unnecessary. And to suit the size conven¬ 
tion for the images on the page, it appears 
that some of the postcards were cropped. 

Mr, Hooker has obviously spent many 
hours, with high-power loupe in hand, 
trying to identify as many of the bikes as 
possible. Sometimes not many obvious 
trademarks or signature shapes can be 
seen, and he is left with having only the 
shape of a battery box or curve of a fuel 
tank to aid in the identification. He freely 
admits to not getting them all, and proba¬ 
bly getting a few of them wrong. He 
cheerfully will accept corrections and sug¬ 
gestions on identification from readers, 
collectors, and enthusiasts. 

As you leaf through this book, examining 
the captions for familiar names, you 
quickly realize why identifying motorcy¬ 
cles during this era can be so challenging: 
this was not only the "Golden Age" of 
postcards, but also of mechanized trans¬ 
portation. Everybody and their brother 
attempted to get a car or motorcycle 
business off the ground. Motorcycles 
were cheaper to engineer and build, and 
with their lower cost, easier for customers 
to buy. As a result, many motorcycle 
nameplates surfaced all at once, some 
sinking just as fast, and others lasting 
decades, or even into the twenty-first 
century. 

The size and depth of these manufac¬ 
turers was all over the map. Some were 
well established companies already mak¬ 
ing guns, steel, sewing machines, or 
engines. Others were making bicycles, so 
the jump to motorcycles was a relatively 



This strange looking motorcycle functioned as a "draft bike" or "pacing bike " In bicycle racing, it was used to create a 
slip stream in front of the cyclist thus reducing the rider's effort and increasing his speed Curt Teich Archives BB574 
Ca. 1910 
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easy one, while some were literally start¬ 
ing from scratch making motorcycles one 
at a time in a garage. Names easily recog¬ 
nized include Harley-Davidson, Indian, 
Triumph, BSA, and BMW. But there were 
many others that are not: (from America) 
Yale, Michaelson, Reading Standard, 
Curtiss, Pierce, Cleveland, Dayton, Thor, 
Wag-ner, Emblem, Pope; (from Europe) 
Wand-erer, FN, De Dion, Motoconfort (of 
Motobecane bicycle fame), Lincoln-Elk, 
NSU, Panther, James, Levis, Sunbeam, 
Clyno, DKW, and Minerva to name just a 
few. 


As a motorcyclist, my personal experi¬ 
ence only reaches back about thirty 
years, and I've done a small amount of 
research into the history of motorcycles. 
One thing that has always struck me is 
not what has changed (yes, motors have 
gotten more powerful for their size, and 
more reliable from better machining), but 
how the fundamentals of the machines 
were established early on, and how simi¬ 
lar the interests and goals of today's riders 
are to those early motorcycling pioneers. 
Quoting from Mr. Hooker's introduction: 


If you look at today's technology, the 
basics were all there one hundred 
years ago. Refinements have been 
made and accessories added that 
would never have been thought of in 
the first part of the last century. As 
early as 1907 there was a motorcycle 
with eight cylinders that exceeded 1 35 
mph. There were machines with shaft 
drives and liquid cooling, as well as 
suspensions that did a pretty good job 
considering the roads that were avail¬ 
able. Cross country touring was not 
uncommon and coast to coast records 
were constantly being broken. 

There is no doubt that anyone who loves 
motorcycles, or postcards, or motorcycles 
on postcards, will take pleasure in this 
book. In general, Mr. Hooker has 
amassed a very impressive collection of 
early motorcycle postcards, completed a 
fair amount of research identifying these 
early bikes, and presented it all for us to 
enjoy. 

Jess Smith is an architectural photogra¬ 
pher living in Libertyville, IL. As a motor¬ 
cycle enthusiast he has owned Hondas, 
BMWs, and currently rides a Triumph 
Sprint Executive, As a volunteer for the 
Lake County Discovery Museum, he has 
helped organize the Fall Heritage 
Motorcycle Ride, and researched and 
coordinated the motorcycles for display 
during motorcycle month for the 
Museum's transportation exhibit From 
Model A to Z28 . □ 



Almost half of all the motorcycles pioduced hy Had^f-Davidson in l c > IB were sold to the U S Military. By the end of World War I, the Army had purchased approximately 20,000 
motorcyr Igg, - many weft} outfitted with mn< hine guns Curt Teich An hives A70124 I 1 6. 
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Cataloging Notes 

A CENTURY OF PROGRESS 

By Christine Pyle 


"Notes from the Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of Image File. The two features 
focus on the use of and access to materi¬ 
als in the Teich Archives. 


The Curt Teich Postcard Archives list of 
subject headings has recently expanded 
thanks to a challenge grant from the 
Graham Foundation for Advanced 
Studies in the Fine Arts. The grant provid¬ 
ed seed money for the Teich Archives to 
catalog and digitize the Grant 
Schmalgemeier Century of Progress 
Postcard Collection. 

The Schmalgemeier Collection is an 
exceptionally thorough visual record of 
postcards printed for the 1933-34 
Century of Progress Chicago World's Fair. 

It includes postcards of alt aspects of the 
fair, from vendor booths in the commer¬ 
cial buildings to rides and attractions on 
the midways to exteriors of the fantastic 
Art Deco buildings themselves. Many of 
the images in the collection are rare and 
have not been available for research, 
pending cataloging. 

The first step in the project was to catalog 
the postcards into the main postcard 


database. The principal information 
entered into the database includes 
a unique identifying number, subject(s), 
location, and date. The variety of 
views in the Schmalgemeier Collection 
prompted the staff to hold bi-monthly 
meetings to discuss additions to the 
subject heading list used to catalog 
postcards. Throughout the months of 
cataloging, a total of twenty-four new 
minor categories were added under 
the major category of Century of 
Progress. (See 'How to find it in the 
Teich Archives...' at the end of this 
article for a complete list.) The subject 
heading list is also searchable online at 
www.TeichArchives.org. 

Once the cataloging was complete, 
the second step was to digitize the 
images. All of the images were scanned 
and uploaded to the Digital Past Web 
site at www.DigitalPast.org, where 
all the Museum's online projects 
can be accessed. The images can 
be searched by title, subject, keyword, 
and location. Over the next month, 
Digital Past will be upgraded to 
CONTENTdm, a more user-friendly 
software for searching online collec¬ 
tions. 



A toi thing ymting the height af i9Mh 
svvfrriwtw enfif ns furriers lu vwft the Hall rtf 
Spertce. flhiji “Cree(mg> from Chicago" postcard f hr 
the Chicago World's Fair was fine Jr? serfes uf four 
printed hy the Arena Company of Chicago, Curt fetch 
Archives COP428 7 933. 

The Graham Foundation grant was a 
challenge grant, which meant the Teich 
Archives needed to raise matching funds. 
The Friends of the Lake County Discovery 
Museum, the Windy City Post Card Club 
and its members, the Schmalgemeier 
Family, and an anonymous donor provid¬ 
ed the matching funds to make this proj¬ 
ect happen. 

The next digitizing project undertaken by 
the Teich Archives is already underway. In 
2004, nearly 1,300 Detroit Publishing 
Company postcards of Illinois and states 
along the Mississippi River and the Great 
Lakes were made available online. 
Digitization of the remaining almost 
14,000 postcards will take place this year. 
The Detroit Publishing Company collec¬ 
tion was donated to the Teich Archives 
by John I. Monroe. □ 



Ted gills in colorful native costumes pose in front of the Japan Tea Hall at A Centuiy of Progress, Fair-goers could stop to watch tea ceremonies in the Japanese Tea Garden Curt 
Teich At chives COP 44 1933 

















































The back of this American Colortype Company postcard describes their exhibit at the Century of Progress as "demon¬ 
strating the basic principles of Light and Color and the relation of each to Color Excellence in Engraving and Printing 


How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

CENTURY OF PROGRESS/ 
Administration building 
Advertising 
Art 

Bird's-eye view 
Building exterior 
Cartoon 

"Chicagoland" view 

Contests 

Diorama 

Enchanted Island 

Entertainment, shows 

Exhibit handout 

Exhibits, interior view 

Folders, miniature souvenir views 

Fort Dearborn 

Gardens 

General view 

"I Will" 

Lincoln Group 
Map 
Midgets 
Midway 
Miscellaneous 
Montage 
Novelty souvenir 
Restaurants 
Sky ride and towers 
Social Work exhibit, Volunteers of 
America 

Special days, weeks, events 

Transportation 

Villages 


PACE 2005 

The Curt Teich Postcard Archives is 
pleased to announce the sixth Postcard 
Art Competition/Exhibition (PACE) offer¬ 
ing artists the unique challenge of pro¬ 
ducing original works in postcard size. 
This exhibition is dedicated to the 
American picture postcard, celebrating 
the postcard as art and as visual docu¬ 
ment. Entry deadline is August 1, 2005. 

The competition is open to artists eighteen 
years and older. Artists are asked to submit 
original 4" X 6" postcard designs in any 
medium. Work will be judged on creativi¬ 
ty, technical expertise and content, A set 
of postcards will be made from the twelve 
winning designs, so work will also be con¬ 
sidered by ease of reproduction within the 
postcard format. Artists may enter as many 
works as they choose. There is an entry 
fee of $20 for three works and $5 for each 
additional work. Thirty-six pieces will com¬ 
prise the exhibition that will travel to vari¬ 
ous galleries and cultural institutions 
around northern Illinois for one year. Cash 
prizes will be awarded to the twelve artists 
whose designs are used to create the post¬ 
card sets. 

An entry form and more detailed infor¬ 
mation about the competition and eligi¬ 
bility are available on our Web site at 
www.TeichArchives.org, If you wish to be 
included on the mailing list, you may call, 
send, or email your name, address, 
phone number, and email address to the 
Archives. Opportunities are also available 
for those interested in being an artist 
patron by purchasing one of the twelve 
original artworks that will be made into 
the postcard sets. For more information 
about this opportunity or if you have 
additional questions, please call or email 
Debra Gust at 847-968-3381 or 
dgust@co.lake.il.us. □ 


Thank you to all 
our Contributors 

The Friends of the Lake County Discovery 
Museum thank all members for their sup¬ 
port of the Curt Teich Postcard Archives. 

The Teich Archives is the largest public 
collection of postcards and related mate¬ 
rials in the United States. Member's con¬ 
tributions aid in the ongoing effort to pre¬ 
serve the postcards and to provide the 
proper storage for new items that are 
accepted into the collection. We would 
like to especially thank the following: 

New Members 

Richard Kirchner 
James E, Holley 
Joan Angier 

Lauren and Charles Troy 
Susan, Jim, and Joey Redlin 
Shirley M. Carroll 
Barbara Caspersen 
Carol V. McClure 
Jerry Hooker 
Helen Sclair 
Jeff and Marilyn Esche 
Janice Jenkins 
Sharon Van Ruiswyk 
Mr. and Mrs, T.K, Moriarty 
John Hartwig 

Tim and Elizabeth Baumruck 
Mary and Ben Oosterbaan 
Jean-Marie Puel 
Edward Bawden 
John E. Panek 
Bert Phillips 

Mary and James McWilliams 
Sharon Weber 

The Century Club Memorial Acquisition 
Fund, established by postcard dealer and 
author Susan Brown Nicholson, will grow 
into an endowment from which the Teich 
Archives can extract funds to make pur¬ 
chases of postcards and related materials 
for the collections. Donations to the fund 
begin at $100. 

We would also like to thank the following 
people for their recent donations to the 
iibrary: 

From J. Carter Risner: 

Vintage Postcards for the Holidays 
by Robert and Claudette Reed. 

From Richard D. Sawyer; 

Greetings from Greenville , S.C.: 

The Golden Age of Post Cards 1900 - 
7 930 by Richard D. Sawyer. 

From Peter F. Meggison: 

A Checklist of Curt Teich Cape Cod 
Post Cards compiled by the Cape Cod 
Post Card Collectors Club. 

From Jerry Hooker: 

Motorcycling Through History During 
The Goldent Age of Postcards by Jerry 
Hooker □ 9 
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The Rainbo Carden building on Clark Street in Omagp was built to house a large indoor cabaret called the Rainbo 
Room. The performers and guests posed for this pOftcard in the outdoor garden. Curt Teich Archives A79918. 


Images from the Curt Teich Archives are 
included as illustrations in many and 
varied publications* Indicia is an annotat¬ 
ed "booklist" of recent publications and 
exhibitions in which Teich Archives images 
appear. 

□ Michael Bie, "Wish You Were Here: 
Wisconsin Dells," in Home & Away 
May-June 2004. ISSN 0889-4078, 
pages 20-22. 

The Wisconsin Dells is famous 
throughout the United States for its 
year-round mega-walerparks, I he 
tourism industry in the Delis brings 
in over $750 million annually 

History and climate have much to 
do with the tourism success of the 
Wisconsin Dells. The sandstone for¬ 
mations along the Wisconsin River 
near what was once known as 
Kilhourne City, Wisconsin, were 
crafted eons ago and later given 
names such as Witches' Gulch and 
Demon's Anvil by pioneer river men. 
\i was a naturally fantastic area, but 
not an attraction by any means. 

Then came I lenry Hamilton 
Bennett. 

Bennett opened a photography 
studio in falbourne City in 1875. In 
a stroke of pioneering marketing 
genius, Bennett produced thousands 
t > f card m t>u nted pictu res of the 
Dells, with the name of his studio 
printed on every one, and sold them 
through travel agents. Visitors came 
by the trainload, and the river delis 
near Kilbourne City became a popu¬ 
lar tourist destination. 



Henry Hamilton Bennett prefaced thousands of utid- 
rvHiunltxt picture* of the Wisconsin Dt*ils t turning 
imo a tourist attraction p&Stcatd of Sl.irrrf Rsh k is 
one of litany published by the H.H. Bemwli Studio. 
CUrt Teich Archives 4AH193*1 1934 

Bennett lived his entire life in the 
Dells, Today, his studio, the H.H, 
Bennett Studio and History Center, 
offers historical perspective on what 


most visitors take for granted as a 
thriving economy. 

Teich Archives postcards of the 
famous Wisconsin Dells sights 
illustrate the article. 

□ Sengstock, Charles A. Jr. That 
Toddlin' Town: Chicago's White 
Dance Bands and Orchestras, 
1900-1950 . Urbana and Chicago: 
University of Illinois Press, 2004. 
ISBN 0-252-02954. 244 pages, illus¬ 
trated. 



As a center for jazz and blues, 
vaudeville, and a budding recording 
j nd ustiy, C h i cago p ro ba b I y spaw n ec I 
more nationally recognized dance 
bands burn any other American city 
in the 1920s and 1930s. While 
ample attention has been paid to 
their black counterparts, Charles 
Sengstock's Thai Jbddiin /own looks 
,u the history of the white dance 
bands, theatre orchestras, radio stu¬ 
dio ensembles, and nightclub bands* 

Sengstock examines these bands not 
only in terms of the music they 
played but also in the context of the 
venues in which they performed, as 


well as Chicago's volatile economic 
and social climate. Viewing the 
bands as an economic system, he 
analyzes them as businesses, with all 
the usual pressures brought on by 
ambition and personality clashes. 
More than a mere popular phenom¬ 
enon, these dance bands - along 
with their charismatic leaders, pow¬ 
erful booking agencies, and the 
Chicago Federation of Musicians — 
had a major impact on the music 
industry at large. 

Three Teich Archives images of 
Chicago venues are used in the 
book, including: an exterior view of 
the Golden Pumpkin Ballroom, a 
1920s summer evening view of the 
Rainbo Garden, and a 1915 interior 
view of the North American 
Restaurant on State Street. 

□ Hammerslough, Jane. Fandex Family 
Field Guides: Dinosaurs. New York: 
Workman, 2004. ISBN 0-7611 - 
2976-6. Illustrated. 

Marrying the latest in science and 
dazzling, full-color art with the irre¬ 
sistible Fandex format, Dinosaurs is 
the perfect addition to the Fandex 
series, which now has over 3,3 mil¬ 
lion copies in print. Written by Owl 
Puke author, Jane Hammerslough, It 
brings to budding paleontologists' 
fingertips a wealth of information 
about forty-six fascinating dinosaur 
species. Each dinosaur species is 
described, including name, size, 
habitat, diet, and lileslyle, along wish 
lore and the story behind the 
dinosaur's discovery. 

Meel Stegosaurus and Stegoceras. 
Quelzalcoatlus, with a wingspan the 
size of a World War II fighter plane. 
The tank-1 ike Ed mon Ionia, and the 
predators, Including T-Rex, 
Giganotosaurus, and Allosaurus, 
which strode eight feet wilh every 
step try outrunning that! Facts lost 



















in time are explained/ such as why 
there is no longer a Brontosaurus 
(because it turned out to be the 
same animal as the Apatosaurus), 
how Jurassic Park got it right — and 
wrong (Dilophosaurus was a fierce 
predator, but did not spit venom), 
and, is the Plesiosaur alive and well 
as the legendary Nessie of Loch Ness? 



Dinosaurs also includes information 
on key paleontologists, fossil-finding 
methods, and a glossary of dinosaur 
words. 

Jane Hammerslough is the author of 
more than twenty books for kids. 

She is also a teacher and columnist 
for Parenting and Child magazines. 

A Teich Archives image of a 
Stegosaurus skeleton is used in the 
book. 

□ Florida Postcard Book. New York: 
Galison, 2004. ISBN 0-7353-1864-6. 
30 pages, illustrated. 

Washington Postcard Book. New 
York: Galison, 2004. ISBN 0-7353- 
1448-9, 30 pages, illustrated. 

Galison, a publisher of stationary and 
specialty papers, has started a small 
series of postcard books on 
American locations. Drawing on 
museum collections, these books 
feature thirty reproductions of vin¬ 
tage postcards. Currently the series 
includes titles on Washington, D.C., 
New York City, and the state of 
Florida. On the back of each card in 
the Florida book, there is a tiny ther¬ 
mometer, on which the sender can 
indicate the temperature (in Florida 
presumably!) at l he time of writing 
the postcard, letch Archives images 
are used throughout the books. 

□ Isenberg, Alison. Downtown 
America: A History of the Place and 
the People Who Made It. Chicago 
and London: University of Chicago 
Press, 2004. ISBN 0-226-38507-8. 
441 pages, illustrated. 



Main street view of Burlington, North Carolina used in Alison Isenberg's book, Downtown America. Daytime street 
scenes often were converted into night scenes by the Teich Company art department Curt Teich Archives 0B209 
1940. 


Downtown America was once the 
vibrant urban center romanticized in 
the Petula Clark song — where the 
lights were brighter, where people 
went to spend their money and for¬ 
get their worries. But in the second 
half of the twentieth century, "down¬ 
town" became a shadow of its for¬ 
mer self, succumbing to economic 
competition and commercial 
decline. And the death of Main 
Streets across the United States 
came to be seen as sadly inexorable, 
like the passing of an aged loved 
one. 



Downtown America cuts between 
the archetypal story of downtown's 
rise and fall and offers a dynamic 
new story of urban development in 
America. Moving beyond conven¬ 
tional narratives, Alison Isenberg 
shows that downtown's trajectory 
was not dictated by inevitable free 
market forces or natural life-and- 
death cycles. Instead, it was the 
product of human factors — the 
contested creation of retailers, devel¬ 
opers, civic clubs, consumers, real 
estate appraisers, and even postcard 
artists. Throughout the twentieth 
century, conflicts over downtown's 
mundane conditions — what it 
should look like and who should 


walk its streets — pointed to funda¬ 
mental disagreements over American 
values. 

Even some of downtown's darkest 
days — the Great Depression, the 
rioting and looting of the 1960s, 
abandonment and vacancy in the 
1970s and 1980s— illuminate core 
social values. 

Chapter two in Downtown America 
is entitled "Fixing an Image of 
Commercial Dignity: Postcards and 
the Business of Planning Main 
Street." Isenberg used the Teich 
Archives extensively in the prepara¬ 
tion of this chapter, which includes 
many postcard and photographic 
images from the Archives. 

Alison Isenberg is associate professor 
of history at Rutgers University. 

□ Recent volumes in the Arcadia 

Postcard History Series, to which the 
Teich Archives has supplied or given 
permission to use postcard images: 

The Irish American Archival Society. 

Irish in Youngstown and the Greater 
Mahoning Valley. 2004. 

Annett, Mary Margaret Spracher. 

Bluefield in Vintage Postcards. 2004 □ 

Postcard Show at 
Museum 

Greater Chicago Productions will hold its 
summer postcard show at the Lake 
County Discovery Museum on August 5 
and 6. Now is the time to start planning 
that summer vacation you've been mean¬ 
ing to take to see the nation's largest post¬ 
card exhibition. Watch the Teich Archives 
Web site at www.TeichArchives.org for 
more information or contact Greater 
Chicago Productions, RO. Box 595, Lisle, 

IL 60532. (630) 964-5240. Email: 
Chicagoshow@aol.com. □ 11 














The Museum is located about 40 miles northwest of Chicago in the 
Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 (847) 968-3381. 


The Curt Teich Company operated in Chicago 
from 1898 to 1978 as a printer of postcards, 
advertising pamphleis and brochures, maps, 
blotters, and sundry othi;r printed Items, The 
company eventually he i. a me the largest vol¬ 
ume producer uf postcards in the world. Oyer 
the span of 80 years of business, Teich saved 
copie> of everything his firm printed, Inducting 
I Tins I of I he original ipl w\ ogt a phi [ layout work. 
In I his way he established an Industrial 
archives that now exists as the nucleus of the 
Curt Teich Postcard Archives at the Lake 
County Discovery Museum it is the intention 
of the Museum to preserve this lesource and 
to research and analyze the importance post¬ 
card views have for understanding history. 

IMAGF Fit F rs published by the Lake County 
Discovery Museum: Curt Teich Postcard 
Archives, which Is a section of the Lake 
County Forest Preserves. ISSN-07430-7617. 

Image File provides a forum for discussions 
related to twentieth century culture. Articles, 
review essays, 4nd news items will be consid¬ 
ered for publication. Guidelines for submission 
of articles are available upon request by will¬ 
ing to the Publications Editor, Lake County 
Discovery Museum, Curt Teich Archives, 
Wauconda, IL 60084. 

The Chicago Manual of Style 14th edition 
(Chicago, 1993) is used as the standard for 
style and footnote format. Decisions on manu¬ 
scripts will be rendered within four weeks of 
submissions. Offers to review books of sugges¬ 
tions of books to review are welcomed 

Christine A. Pyle, Editor, Image File 

Subscription to Image File is a benefit of 
membership to the Friends of the Lake County 
Discovery Museum The Lake County 
Discovery Museum is a not for profit agency. 

Lake County Discoveiy Museum, Lakewood 
Forest Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U S.A 
www.teicharchives org 



Lake County Discovery Museum 
Lakewood Forest Preserve 
27277 Forest Preserve Drive 
Wauconda, IL 60084, USA 
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Erratum 

The title of the article on page 5 should 
read "Why More Baseball Postcards 
Than Football Postcards?" 
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